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AcquaDiParma
AERIN
Aesop
AtelierCologne 铂
Bobbi�Brown
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BY�TERRY
BYREDO
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研

Dior Louis Vuitton Gucci
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Lancôme

Estée Lauder

Kiehl’s

La Mer

Dior

Shu Uemura

Louis Vuitton

Gucci

Armani Beauty

Make Up For Ever
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1

2

3 380,066La Mer

4 315,031Shu Uemura

5 279,595Armani Beauty

460,890Lancôme1 373,165Dior

2 302,333Louis Vuitton

3 285,716Gucci

4 96,048Coach

5 94,701Longchamp

2 130,535Tiffany & Co.

5

1 246,487

3 93,975Cartier

4

63,306Bulgari

66,446Swarovski

1 4,122Hennessy

4 1,118Rémy Martin

5 815Chandon

3 1,768Martell

2 3,513Louis XIII

459,722Estée Lauder

01
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高位值 25%

Lancôme
Esteé Lauder

Dior

Cartier

Tiffany & Co.
平均值

低位值 25%

离群值

中位值 50%

Louis Vuitton
Gucci

研 研 务
逢
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CATEGORY

Stuart Weitzman 2.11%43

Giuseppe Zanotti 1.82%44

Coach 1.02%45

MCM 0.65%46

10.01%

Louis Vuitton 2.33%42

1 Prada 11463.35%

2 Ralph Lauren 129.07%

4 Alexander McQueen 32.81%

3 Canada Goose 75.85%

5 MAX&Co. 30.57%

46

Prada
Ralph Lauren
Canada Goose

*

01

Alexander McQueen

MAX&Co.

Vera Wang

Isabel Marant

Max Mara

Valentino
Brioni

Armani
Chloé

Marni
Kenzo

Moncler GucciAmi Paris
DiorTODS

Burberry
FENDI

Longchamp
Loewe Louis Vuitton
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净增长粉丝数 千
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CATEGORY

1 Decorté

2 Byredo

4 Kilian

3 Atelier Cologne

5 Armani Beauty

Aerin44

SK-II45

Urban Decay46

By Terry47

3.85%

Fresh43

21.01%

14.03%

8.98%

13.93%

8.86%

0.29%

0.21%

-0.06%

-0.04%

-0.18%

*

01

47

Decorté

Byredo

Atelier Cologne

Kilian
Armani BeautyFrederic Malle

Dior Beauty Make Up For 
Ever

Maison 
Margiela

NARS Kiehl’s
Lancôme

Shu Uemura
La MerEsteé Lauder
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CATEGORY

1

2

4

3

5

36

37

38

39

6.17%

35

Piaget

Jaeger-LeCoultre

Roger Dubuis

Messika

Cartier

13.67%

13.41%

11.58%

11.73%

11.48%

Pandora

T Mark

Swarovski

Carl F. Bucherer

Panerai

1.10%

0.36%

0.29%

0.33%

0.09%

*

01

39

Piaget
Jaeger-LeCoultre

CCartier
Bulgari

Zenith

Van Cleef & Arpels

Tiffany  & Co.
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01

Rémy Martin

Hennessy

Ballantine's

Chandon

Perrier-Jouët
Martell

Absolut Vodka
LOUIS XIII
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千

CATEGORY

1

2

3

7

8

8.30%

6 4.15%

1.00%

0.54%

Rémy Martin

Hennessy

Ballantine’s

28.35%

12.13%

9.47%

Martell

Absolut Vodka

Louis XIII

5

4 7.15%

5.25%

Chandon

Perrier-Jouët

N/A N/ACointreau
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务 Urban
Decay SK-II By Terry
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封
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⼝ ⼝

⼝
务

⼝

研
告 ⼜

逢 研
务

务
89% 去

导

务
25 34

37.7% 18 24
30.1%

去 Z 去

35 17%

14.9%

30.1%

37.7%

12.4%

4.9%

<18 18-24 25-34 35-44 >44

封 研 30%� 告 务
务 10% 逢

告

01

89.4%

10.6%

女性 男性

12%

7% 7% 6% 6%
4% 4% 4% 4% 4%

广东 江苏 山东 河南 浙江 河北 四川 上海 湖北 北京
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02

1

2

3

4

5

48

49

50

51

116.7

45.2

40.2

36.5

19.1

39.7

6.2

4.7

3.2

3.2

Dior

Lanvin

Prada

Stuart Weitzman

Gucci

Céline

Marc Jacobs

Ralph Lauren

Brunello Cucinelli

52 2.3Armani

1

2

3

4

5

44

45

46

47

45.5

43.5

41.7

26.2

13.8

29.5

4.0

4.0

3.0

2.5

Estée Lauder

Chanel Beauty

Cha Ling

Shu Uemura

Armani Beauty

YSL Beauty

Valentino Beauty

Valmont

Kenzo Parfums

48 1.3SK-II
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2

3

4

5

41

42

43

44

43.0

30.2

26.3

25.0

12.6

25.7

2.7

2.3

2.0

1.5

Bulgari

Cartier

Rado

Qeelin

Tissot

Pomellato

Jaquet Droz

John Hardy

Franck Muller

45 0.3T Mark

1

2

3

4

6

7

8

-

7.8

6.0

4.7

4.2

4.7

2.2

1.0

0

0

Perrier-Jouët

Hennessy

Ballantine’s

Rémy Martin

Louis XIII

Chandon

Moët & Chandon

Cointreau

- 0Absolut Vodka

5 2.8Martell

02
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务
LBS

封

封
告

研 务 12 18
封 告 封

7/27
8/5

8/5
8/13

务

务

务 粉

*

02

20

*

2 小时

12 小时
~7 天

0:00 1%

1:00 0%

2:00 0%

3:00 0%

4:00 0%

5:00 0%

6:00 0%

7:00 0%

8:00 0%

9:00 1%

10:00 8%

11:00 5%

12:00 12%

13:00 4%

14:00 6%

15:00 5%

16:00 7%

17:00 8%

18:00 18%

19:00 10%

20:00 7%

21:00 4%

22:00 2%

23:00 1%
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2

4

6

8

笔
记
数

美妆 时尚 珠宝腕表 葡萄酒与烈酒

封
封

Seeding 赠

封 11 1
务

10
11

1 太
封 务

封
务 逢

9 10
2 封

10 封

粉

封
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愿 愿
务 愿 务

2021� 9�
1� 2022� 2� 28� 封 13,534�
务 25.6%

愿

导

PRADA
Prada 务

2022

TOM FORD BEAUTY

级 TOM FORD 50

视频笔记与图文笔记

~ 1:3

13,534

~ 1:4

~ 1:4~ 1:4

44.1%

29.5%25.2%

1.2%

02
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KIEHL’S
Kiehl’s
确 务

#粉C A
1.26

PRADA
Prada发布由明星和模特手持 Prada

Symbole手袋系列的街拍图

►

封
social

►

封
务
的

►

务
务

封

02
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BURBERRY

愿

CARTIER
KOL

✓ ✓

►

务

⼜

务
导 送务 KOL

太

►

愿

愿

02
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务

匹

*

匹

务

告 务
务

02
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50.2%

71.4% 73.5% 70.8%
60.8%

22.0%

16.0% 15.3%
9.5%

19.0%

27.8%
12.5% 11.3%

19.8% 20.2%

匹

太
务 告
50.2%

27.8%� 22.0%
匹

匹 UGC
匹

务

务

哔

太

02
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-100.0%
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研
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2019 2020

6 匹
51.4% 太 研 匹 31.6% 16.7%

匹 研 匹 0.3%

匹 务 研 务Estée�
Lauder 告Dior Gucci Tod’s

1

2

3

4

5

6

7

8

9

10

Estée Lauder

Dior

Shu Uemura

Gucci

Armani Beauty

Lancôme

La Mer

Make Up For Ever

Bulgari

Tod’s

7.6%

7.3%

6.2%

6.0%

4.8%

4.1%

4.1%

3.1%

2.9%

2.8%

31.6%51.4% 16.7%

02
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2019 2020

匹 逢
去

匹
太

...

1.
Dior
23.0%

2.
Gucci
19.7%

3.
Tod’s
9.3%

4.
Louis
Vuitton
4.9%

5.
Prada
4.0%

6.
Burberry
3.9%

7.
Valentino
3.9%

8.
Lanvin
2.5%

9.
Céline
2.2%

10.
Vera
Wang
1.8%

1

2

3

4

5

42

43

44

45

46

+308.0%

+230.2%

+173.5%

+139.1%

-74.3%

+141.7%

-74.8%

-75.7%

-85.6%

-92.0%

Christian Louboutin

Valentino

Coach

Lanvin

Tod’s

Prada

Kenzo

Loewe

Longchamp

Stone Island

02

17 29
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...

1.
Estée Lauder
14.8%

2.
Armani Beauty
11.8%

3.
Lancôme
9.4%

4.
La Mer
8.1%

5.
Make Up 
For Ever
7.9%

6.
Shu Uemura
5.5%

7.
Kiehl’s
5.1%

8.
Nars
4.6%

9.
Bobbi
Brown
4.2%

10.
Shiseido
3.5%

11.
Sisley
2.5%

1

2

3

4

5

44

45

46

47

48

+336.7%

+328.6%

+167.6%

+92.9%

-84.1%

+152.5%

-90.6%

-92.7%

-97.0%

-99.2%

Decorté

Christian Louboutin
Beauty

SK-II

Atelier Cologne

Armani Beauty

Estée Lauder

Bulgari Parfums

Aerin

Kenzo Parfums

Cha Ling

02

匹 匹

20 28

30



...

1.
Bulgari
18.4%

2.
Zenith
12.0%

3.

9.9%

4.
Cartier
9.3%

5.
Tiffany &
Co.
8.4%

6.
De Beers
6.0%

7.
Hublot
5.0%

8.
Mikimoto
4.1%

9.
Boucheron
2.5%

10.
Longines
2.5%

11.
Qeelin
2.2%

1

2

3

4

5

34

35

36

37

38

+374.4%

+260.7%

+210.5%

+125.7%

-81.6%

+129.0%

-82.5%

-86.4%

-97.1%

-99.1%

Zenith

Bulgari

T Mark

De Beers

Pomellato

Tissot

Pandora

Jaquet Droz

Swarovski

Carl F. Bucherer

02

12 26

31
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3
Lancôme

4
La Mer

1.
Hennessy
55.7%

2.
Rémy Martin
17.2%

3.
Martell
15.1%

4.
Chandon
5.7%

5.
Louis XIII
5.1%

1

2

3

4

5

N/A

N/A

+187.9%

+153.0%

+59.9%

-59.5%

N/A

+31.4%

N/A

N/A

N/A

Rémy Martin

Hennessy

Martell

Chandon

Perrier-Jouët

Moët & Chandon

Cointreau

Ballantine’s

Absolut Vodka

6 -72.6%Louis XIII

N/A

N/A

02

4 6
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1,155.80 

685.20 

68.7%

务
匹

哔

研 48 封 205
⼜封
匹 1,155.8 太 685.2 68.7%

• 1,000
•

•
• 50
• 50,000
•
•

太
• 务 匹

• 3

DOLCE & GABBANA
Dolce & Gabbana 愿

1 2

02
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模

匹 务
2,975.7 334.3%

2021 11 务
匹 1,012.2

66.0%

告 ⼜封

逢
177 

337 
661 

1,205 
657 

563 
2,291 

2,072 

8
7
6
5
4
3
2
1 • 9 2

Valentino

• 2021 11
26

•

1,012.2 

2,975.7 

685.2 

不要求互动的抽奖

笔记

要求互动的抽奖笔

记

普通笔记

66.0%

VALENTINO
愿 Valentino 10 封

愿 1 Valentino 封
匹

2021 10 26

↓

02

34

2022 1 26



3 匹 告

 -

 500

 1,000

 1,500

 2,000

 2,500

 3,000

 3,500

 4,000

0

4

8

12

16

20

24

28

32

2021 2022

匹

匹

逢 ⼜封 11� 匹 告
12� 1�

逢

02
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6 50%

2 3

0.38%

1,900 60

03

1,924 692 711,169

50.25%

32.40%

16.97%

0.38%

37



2 11.95%Bulgari

5 6.97%Van Cleef & Arpels

1 19.68%

3 9.17%Cartier

4 8.74%Tiffany & Co.

1 22.86%Chanel Beauty

2 10.59%Esteé Lauder

3 9.18%Lancôme

4 7.02%YSL Beauty

5 4.75%Armani Beauty

1 30.17%Hennessy

4 14.49%Cointreau

5 7.40%Chandon

3 17.10%Martell

2 17.54%Rémy Martin

Share�of�Voice,�SOV 20%

1 16.75%Dior

2 13.25%Celine

3 11.29%Gucci

4 7.25%Coach

5 6.34%Prada

03

38



11
务

(UGC)

封封

(UGC)

务

务

务

封
Top-of-mind

Awareness

03

0

50

100

150

九月 十月 十一月 十二月 一月 二月

39



?
UGC

PANDORA
520 Pandora 封 UGC

哔 20

► UGC
务

⼜
务 研

► 赠

哔

► 务
封

03
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头部 KOL

/ KOC

KOL

/ KOC
seeding KOC 的

KOL 50
5 - 50
5 - 5

/ KOC*: 5

*Key Opinion Consumer（

KOC合作

KOC ⼜ UGC

KOC MCN

03

41



0.55% 1.37% 0.31% 0.75%6.11%
10.95%

4.69%

17.37%

22.64%

31.71%

19.64%

41.18%

70.70%

55.97%

75.36%

40.70%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

种草笔记数量分布

KOL /�KOC

42

KOC
务

KOL 告 KOC
太 seeding UGC
封封

KOC

Seeding 告
太

去
KOC

KOL 封
(59.3%) KOC

40.7%

03



04�

44
52

KOL



04

⼝

KOL
MCN

•

KOL 告

KOL
UGC

⼜

•

2021 5
8

KOL 务 (Professionally
Generated Content PGC)

•

2021
MCN KOL

KOL KOC 哔
⼜ 封

KOL KOL KOL KOC 44



• KOL

• 5000

• 被品牌监测到或被举报的未报备合作笔记会被限流

• 品牌可以检测报备笔记的数据

• 品牌和 KOL可以为报备的商业笔记投广

• 商业笔记不能被删除

告
务

封
愿

KOL�

16.8
KOL 愿

MAC Cosmetics MAC
愿 Dior

735

04
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告
务

模 KOL

•

10%
10%

•

研

封

•

告 去
封

务

@

内容中包含完整的产
品品名露出，同时提
及关键的营销点和关

键词

04
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1

2

3

4

5

12.5

6.5

5.5

4.7

1.4

5.0

Gucci

Canada Goose

Prada

Coach

Dior

1

2

3

4

5

459.8

373.0

204.2

135.0

54.9

156.3

Estée Lauder

Lancôme

Dior Beauty

Jo Malone London

Tom Ford Beauty

04
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1

2

3

4

5

24.5

17.5

8.8

8.0

2.6

8.3

Tiffany & Co.

Cartier

Swarovski

1

2

3

8.3

8.0

2.7

Rémy Martin

Hennessy

Absolut Vodka

5 0.8

2.1

Chandon

4 0.8Martell

04
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5 50

70% 5000 5
11.4%

18.1% KOL
50 告 KOL

KOL
务 KOL 逢

KOL

KOL

KOL 封 务 94%

KOL

67% 63%

KOL 封
务

94%

67% 63% 60%
KOL 18.1%

70.5%

11.4%

13.8
19.1

12.6
4.2

54.9

1.4 2.6 2.1

美妆 时尚 珠宝腕表 葡萄酒与烈酒

品牌笔记 商业笔记

54.9

1 3
KOL

04
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⼜ KOL
⼜

⼜

JO MALONE

0

5

10

15

20

25

30

#

#祖玛珑7X24香氛生活

#

#

⼜

封

封

9 2 Jo Malone 封 #
7X24 封 研

KOL 封
封
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JO MALONE

务 KOL

Jo Malone 务
封 KOL

逢 告 19 封
匹

KOL 封

2022 封

务

0
10
20
30
40
50
60
70

0
1
2
3
4
5
6
7
8
9
10

12/28 1/4 1/11 1/18 1/25

*ENGAGEMENT
OVERALL INTRODUCTION

#

* 2021 12 28 ~2022 1 27
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务 哔
务

社

开屏广告

社

社
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务 哔

哔
H5

哔 确

务

DIOR

务

H5

04
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BVLGARI
社

社

ESTEE LAUDER
社
社

务 社
研 1 社 社

哔 社
社 社

社 社 社 务
社

研 务

社

CPM

CPM CPM

04

社
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GUERLAIN L’ARTISAN PARFUMEUR

社
KOL

的

研

研

RTB/
(CPM )

的

RTB/
(CPM )

2 3

1

04
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05�

1 373,165Dior

2 302,333Louis Vuitton

3 285,716Gucci

4 96,048Coach

5 94,701Longchamp

1

2

3

4

5

11463.35%

129.07%

32.81%

75.85%

30.57%

Prada

Ralph Lauren

Alexander McQueen

Canada Goose

MAX&Co.

1

2

3

4

5

116.7

45.2

40.2

36.5

39.7

Dior

Lanvin

Stuart Weitzman

Gucci

Celine

1

2

3

4

5

+308.0%

+230.2%

+173.5%

+141.7%

Christian Louboutin

Valentino

Lanvin

Prada

+139.1%Tod’s

16.75%Dior

13.25%Celine

11.29%Gucci

7.25%Coach

6.34%Prada

1

2

3

4

5

16.75%Dior

13.25%Celine

11.29%Gucci

7.25%Coach

6.34%Prada

16.75%Dior

13.25%Celine

11.29%Gucci

7.25%Coach

6.34%Prada

1

2

3

4

5

Gucci

Canada Goose

Prada

Coach

Dior

12.5

6.5

5.5

4.7

5.0
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1

2

3 380,066La Mer

4 315,031Shu Uemura

5 279,595Armani Beauty

460,890Lancôme

1

2

3

4

5

+336.7%Decorté

+167.6%Atelier Cologne

+152.5%Armani Beauty

+92.9%Estée Lauder

+328.6%Christian Louboutin
Beauty

CATEGO
RY

1 Decorté

2 Byredo

4 Kilian

3 Atelier Cologne

5 Armani Beauty

21.01%

14.03%

8.98%

13.93%

8.86%

1

2

3

4

5

45.5

43.5

41.7

26.2

29.5

Estée Lauder

Chanel Beauty

Shu Uemura

Armani Beauty

YSL Beauty

1 22.86%Chanel Beauty

2 10.59%Esteé Lauder

3 9.18%Lancôme

4 7.02%YSL Beauty

5 4.75%Armani Beauty

1

2

3

4

5

459.8

373.0

204.2

135.0

156.3

Estée Lauder

Lancôme

Dior Beauty

Jo Malone London

Tom Ford Beauty

459,722Estée Lauder

05�
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2 130,535Tiffany & Co.

5

1 246,487

3 93,975Cartier

4

63,306Bulgari

1

2

3

4

5

+374.4%

+260.7%

+129.0%

+125.7%

Zenith

Bulgari

Pomellato

Tissot

+210.5%De Beers

1

2

4

3

5

Piaget

Jaeger-LeCoultre

Roger Dubuis

Messika

Cartier

13.67%

13.41%

11.58%

11.73%

11.48%

1

2

3

4

5

43.0

30.2

26.3

25.0

25.7

Bulgari

Cartier

Qeelin

Tissot

Pomellato

2 11.95%Bulgari

5 6.97%Van Cleef & Arpels

1 19.68%

3 9.17%Cartier

4 8.74%Tiffany & Co.

1

2

3

4

5

24.5

17.5

8.8

8.0

8.3

Tiffany & Co.

Cartier

Swarovski

66,446Swarovski

05�
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1 4,122Hennessy

4 1,118Rémy Martin

5 815Chandon

3 1,768Martell

2 3,513Louis XIII

1

2

3

4

+187.9%

+153.0%

+59.9%

+31.4%

Rémy Martin

Hennessy

Martell

Chandon

5 -59.5%Perrier-Jouët

1

2

3

3

3

Rémy Martin

Hennessy

Ballantine’s

28.35%

12.13%

9.47%

Chandon 7.15%

Perrier-Jouët 5.25%

1

2

3

4

7.8

6.0

4.7

4.7

Perrier-Jouët

Hennessy

Rémy Martin

LOUIS XIII

5 2.8Martell

1 30.17%Hennessy

4 14.49%Cointreau

5 7.40%Chandon

3 17.10%Martell

2 17.54%Rémy Martin

1

2

3

8.3

8.0

2.7

Rémy Martin

Hennessy

Absolut Vodka

5 0.8Chandon

4 0.8Martell

05�
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ALEXANDER WEI
DLG
alexanderwei@digital-luxury.com

PABLO MAURON
DLG
pmauron@digital-luxury.com

LYDIANNE YAP
DLG
lyap@digital-luxury.com

DAWN ZHANG
DLG
dawnzhang@digital-luxury.com

MARIO JUAREZ
DLG SCRM 研
marioalonso@digital-luxury.com wangjing@newrank.cn

weiyu@newrank.cn

hejie@newrank.cn
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DLG (Digital Luxury Group)

CRM
ALEXANDER WEI

alexanderwei@digital-luxury.com

www.digital-luxury.comIRIS CHAN
名 封

ichan@digital-luxury.com

ELSIE ZHANG
封

yzhang@digital-luxury.com

DLG

05�

DLG (DIGITAL LUXURY GROUP)

mailto:pmauron@digital-luxury.com
mailto:pmauron@digital-luxury.com
mailto:pmauron@digital-luxury.com
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wangjing@newrank.cn

www.newrank.cn

2014 11 11

务

2018

2020
A

05�

研

mailto:wangjing@newrank.cn



